e L
L, g : 3 . " e S o
: [ et

ar ST =
- ' L -, -'- :

- -.ili[

-,
What do all of these Miami homes
have in common?

They’re SOLD!

In the past 12 months, Georgeé & Company has been busy
getting homes sold for satisfied clients.

What’s your real estate agent been up to?




Many Tools...One Goal:

Electronic Media

In any market situation, a successful sale boils down to marketing. As the real
estate marketing landscape evolves to be evermore electronically based - web,
e-mail, mobile, PDA - Georgeé & Company updates their marketing strategy to
meet the demands of buyers. Traditional marketing still applies, but now, far-
reaching tools such as targeted e-mails, broadcast e-mails, and internet listings
must be a part of any property selling strategy.

Sample open house e-mail sent to
Realtors & prospective buyers

When you list your home with Georgeé

& Company, your property will be searchable
by anyone, anywhere around the globe on
these top real estate web sites:

STATS & FACTS

HarmonHomes.com

The Internet vs.

Traditional Media: Realtor.com

Homebuyers used WorldProperties.com

the Internet more MasterBrokersForum.com

than any other media
v KellerWilliams.com

to search for homes:

Kluck.
Internet 71% GeorgeeKluck.com
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Newspapers 41% 1 = MiamiHerald.com

Home book or
Magazines 24%

Television 17%

(courtesy, NAR Profile of
Home Buyers and Sellers)

Ready to sell? Don’t waste another valuable minute.
Call Georgeé & Company right now and get a free home evaluation.

OFFICE: (305) 754-MOVE (6683)

KELLER%@ ce: (305) 608-5269
- rax: (305) 694-3833
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